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Web TV advertisement is the best
way 4 your spot 2 reach a unigue

pair of eyes and 4 u to measure it
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Online video Ads : To nAaiolo
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Online video Ads : Ta vea oTOIXEIA

On demand viewing

New Video Content
New metrics & platforms Q)

Interactive Video ads

Video ads delivered everywhere — anytime

New no clatter environment 2 build client’s brand image
Online Video is Social
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Global Landscape

Highlights
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Global Landscape

Globally, 70% of online consumers watched video
over the Internet

Globally, 57% of respondents report having
watched online video on their computer at work

How People Watch: A Global Nielsen Consumer Report August 2010
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Global Landscape

Where are viewers watching content videos?

Google Sites 145,829
Yahoo! Sites 61,803
VEVO 50,320

AOL, Inc. 47,687
Viacom Digital 47,282
Facebook.com 42,500
Microsoft Sites 35,348
Fox Interactive Media 31,552
NBC Universal 29,192
Turner Digital 27,714

ComScore OMMA VIDEO - 2010




Global Landscape

Videos per person (per month)

200

Viewing time (per month)

13 hr

ComScore OMMA VIDEO - 2010
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Global Landscape

Age Breakdown — no of videos per viewer

I||II|1

12-17 18-24 25-34 35-44 45-54 55-64

ComScore OMMA VIDEO - 2010




Global Landscape

Gender Breakdown

B Females mMales

43% S7% 42% S58%

[\/ideos per Viewer Minutes per Viewer

ComScore OMMA VIDEO - 2010
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Global Growth of Online Video Advertisement

Online Video Viewing growth is outspacing ad spending growth

Ad Spending (MM) ==Streams (MM))

es. ComScore OMMA VIDEO - 2010
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Viewers Interact With Online Video

o 1 in 3 video viewers comment

o 2 in 5 upload videos

o 1 in 2 regularly share videos

o More than 1 in 2 view online video with others

o Among 18-34's, more than 2 in 3 view with others

ComScore OMMAWVIDEQ™= 2010




What is a digital Video Ad?

Formats - Metrics - Results
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Online Video Advertisement : Mepiypagn

Mopec:
o Pre-roll (video spot)
o Mid-roll (video spot)
o Post-roll (video spot)
o Non-Linear Overlay Ad

(text ad, image & flash animation)
'OA&g o1 diapnuiosic pnopouv va givai clickable

VIDEO CONTENT

Non-Linear Overlay Ads
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ONLINE VIDEO ADS ALL FORMATS DEMO

video will start in ...

lonline|




Online Video Ad Serving

J

4. kaTaypaPr anoTeAEoPaTWV

Reporting
server

|

1. unapyxel dlapriion nNpoc NPoBoAn;

J

2. anavtnon Pe OAeC TIC d1aBEaIpeS dlaPnUICEIC

d Streaming

3. n dilapnuion ogpPipeTal cUP@WVA PE TA KPITNPIA OTOXEUONC

(A
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Vidads : What We Do

vidads.ne

video advertising services

OBIGITAL




Ad Management : Targeting

AuvaToTNTEC OTOXEUONG ava
NUEPA TNG €ROopadac

WPa TNG NUEPAG

XPOVIKO dlaoTnua (nu/Vieg)

XWPa NpoEAEUONC

OUYKEKPIPEVEG IP

OUYKEKPIMEVA AEITOUPYIKA OUOCTNUATA
OUYKEKPIJEVOUG browsers




Web TV Advertisement : Metrics

>TOIXEIQ UETPNOEWV:

Basic Metrics Video Event Metrics

Ad views Ad viewing duration

Ad clicks Full screen or not

Unigue views Mute during ad

Unique clicks Completion rate

Overlapping Interactive Ad Metrics

'OAec o1 MeTpnoelc eival 81a6oiueg ava diapnuIOPEVO,
kaupnavia, dla@nuIoTIKO spot, web site, web site video zone
al\d kal ava wpa, nuepa, Bdouada, pnva, KA

Evw OAeC o1 JeTPNOEIC €ival OIaBEDIYEC € dUVANIKA
YpapnuaTa Pe duvaToTNTAd NAPOUCiacnG CUYKPITIKWV
METAEU TWV PETPNOEWV YPAPNUATWV.

'OAa Ta reports pe Ta ypagnuata eEayovral o noAAanAa VAT

file formats. * O\a ta SLaypAppaTa TIPOEPXOVTAL OO TO
vidads.net kat apopolV SLadNLOTIKEG KAUTTAVLES
TIOU €X0uV Tipaypatonolndel otnv EAAGda
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Online Video Ad Campaign
Eival digital, eival duokoAo;

Anpioupyiko: TO O1A(PNHIOTIKO Spot
Planning: EIVal EUKOAO

Set up: YIVETAI OE HIA HEPO

Reports: Real Time complete reporting

Familiar — Easy — Full Live Metrics
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Online Video Advertisement
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Web TV otnv EANGda

Greek Websites pe video content otnv EANGda onpepa:

megatv.com

antenna.gr

alphatv.gr

skai.gr

star.gr

nikelodeon.gr

zougla.gr

in.gr

newsit.gr

naftemporiki.gr

newsbeast.gr

naftemporiki.gr

pathfinder.gr

e-go.gr

news24.gr

novasportfm.gr

novasports.gr

woop.gr

sport24.gr

sport.gr

protagon.gr

yupi.gr

mad.tv

mtvgreece.gr

gossip-tv.gr

tvxs.gr

Tlife.gr

gocar.gr

International Websites pe video content otnv EANGda onpepa:
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Greek Online Video Inventory & Viewers

Inventory (video views)

More than 150000000 / month*

Viewers

Viewers estimated 700/ O of internet
users**

* estimation based on publishers data & vidads metrics
** How People Watch: A Global Nielsen Consumer Report August 2010
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Vidads.net : Zupnepaopara

Ta oToIXEIa NOU akoAouBouv, NpPoEPYXOVTAl ano
KAUMNAVvIEC NOU £XOUV UAONOINOEI HE TRV Xpnon
Tou vidads, ano Tov Maio Tou 2010 £wc kai
Tov Iavouapio Tou 2011

ZUVOAIKG O1aPNHIoTIKA
video views 15.000.000 oTIC KATNYOPIEC

NPOIOVTWV: TnAenikoivavieg — FMCG — automotive
— retail — nora — travel & transportation —
entertainment media — consumer electronics




Vidads.net : Zupnepaopara

Na 1o diapnpioTiKO spot

H xprion Tou i1810U TNAgonTIKOU spot oto web
ENITUYXAVEl KAAUTEPA ANOTEAECATA ANO KAMOIO VEO,
€10IKA oXeOIAOPEVO, ONUIOUPYIKO

AlapnuioTiKd spot e EVTOVO AXO, Teivouv va auEavouv
TO MOOOCTO TOU Mmute

AlapnuioTika spot HEXPI 10" sniTuyxavouv XapunAoTEPO
CTR aAAa kai peyaAutepo Completion Rate

O1 pre-roll diapnuiosic HE HEON d1apkelIa 20" cniruyxavouv
Tov KaAuTepo ouvduaopo CTR kalr Completion Rate




Vidads.net : Zupnepaopara

KaAuywn

'OAec o1 online video campaigns eniTuyxavouv uynAo
NOOOOTO WOVAOIKWYV BeaTwV

O1 ENIOKENTEC TWV Sites Twv TNAEONTIKWYV GTABUWY
NnapakoAouBouv NEPIOCCOTEPA ANO eva €MEICOdIA TNC
Kabe og1pac ouvexXoueva

Na kaAUTEPA anoTEAEoHATA:

XpnoIUOnoINoTE frequency cap n Kal AANEC
dUVATOTNTEC OTOXEUONC

TonoBeTnoTe TO dIAPNUICTIKO 0AC OE NMEPICCOTEPA AMO
eva TV shows oTo i61o0 Web TV channel




Vidads.net : ZupnepacuaTta

Huepeg ka1 wpeg napakoAoudnong video:
Huepec: AsuTtepa pe Mepntn

‘Qpec: 20:00 — 24:00

ZTOIXEIO ANOTEAECUATIKOTNTAG:
YwnAo peco CTR

Meoo video ad completion rate: 850/0




Pricing Models




Media & Ad serving Costs — Pricing Models

Media Cost Models Ad Serving Cost Models

Globally Greece Globally Greece
CPM/SECOND CPM(cost per CPM

1.000 views) CPM/SECOND
CPM/TIME SEGMENT | CPM/SECOND CPM/TIME SEGMENT

CPC (cost per click) CPM/TIME
SEGMENT CPM + GB DATA TRANSF.

CPV (cost per
complete video)

CPE (cost per
engagement)




Is it expensive ?

Search CPC

X € (Media Cost)

Banner CPC
~ 35*X € (Media Cost + Ad serving cost)

Video Ad CPC

~ X € (Media + Ad serving cost)
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Creative Video Ad Formats

Ad Gallery
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Future Video Ad Formats — Demos

EnioTpOoMpn 0TO NayKOOoHIOo Tomnio HE vea formats:

Lights Out

Expanded view

Power Roll Data Connect
Click 2 Video

Mobile Billboard

Mobile Connect
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Lights Out demo

10/3/2011
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video advertising s

Lights Out pe napaAAnAn npoPoAn video & banner




Expanded View demo

Expanded View
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video advertising s

MpoBoAn video o€ peyebuvon kal pe otoixeia flash



Power Roll Data Connect demo

=
O
=
e
Q
)
=
-
0
Q
=
LiJ
L
<J
L

vidads.net

vidads.net lonline|

video advertising s

[MpoBoAn video spot pe napaAAnAn xpnon flash overlay yia seicaywyr dedopevwy




Click 2 video demo
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2uvduaoTikn npoBoAn In Stream flash banner nou «avoiyer» Tnv video diapnuion




Mobile Billboard demo
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MpoBoAn diapnuIoTIKoU video npiv TNV £vap&n Tnc mobile epapuoync



Mobile Connect demo

10/3/2011

The Luned Camry Tree
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MpoBoAn diapnuioTikou video pe clickable buttons (epappuoyr o€ iPad)



Online Publishing — Video Publishing — Social & Marketing Services — Mobile — Tech Services
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